GOA STATE HIGHER EDUCATION COUNCIL

BACHELOR OF COMMERCE(BUSINESS MANAGEMENT)
Term : 4 | Session : APRIL-MAY (REGULAR) 2026

Organisational Unit : SANT SOHIROBANATH AMBIYE GOVERNMENT COLLEGE & RESEARCH CENTRE, VIRNODA, PERNEM, GOA

. . Unused
SNo| StudentName | EMOIment | poiNo | Course Code Course Name EXT | INT | I1SA1 | 1SA2 | 1SA3 | CULTURAL | INPRAC | NCC | NSS | PRACTOT | SPORTS | THETOT | Max | Obtained | Credit | GP | cP | Grade | JOt@! | Total | Entitlement | Entitled | o oo ns [ sgpa
No. Marks | Obtained Marks Grace Marks
MAR-252 | TTTTT (CRITICAL REVIEW OF 2| 7| 3| 4 | A8 ; ; N ; ; ; 50 29 200 [7.00|1400| B+
BOOK)
CBM-203 | SERVICES MARKETING 45 |17 |55 | 9 | 8 ; } -] ; - ] 100 62 400 |7.00|2800| B+
CBM-204 | EVENT MANAGEMENT 65 |175| 85| 9 | 6 ] - - - - - 100 | 83 400 [9.00(36.00| A+
; | DEEP DEVENDRA 202406255 | 2402021 500.00 356 8.20
TALAWNEKAR CBM-205 | BRAND MANAGEMENT 29 | 9 | 4 | 45| 45 - - - - - - - 50 38 2.00 |9.00[18.00| A+ k 0 0 0 :
CBM-221 | DIGITAL MARKETING (VET) 57 |20 | 10 | 10 | 9 ; - -] - - ] 10| 77 400 |9.00[3600| A+
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 48 19| 8 | 10| 9 ; ; . ; ; ; 10| 67 400 |800[3200| A
BUSINESS
KON-252 | Tomemr &t (COMMUNICATION | 4o | 5 | 4 | 5 | - ; 18 . 18 ; 21 50 39 2.00 |9.00|1800| A+
SKILLS)
CBM-203 | SERVICES MARKETING 37|18 10| 1| 8 } } -] ; ] ] 10| 55 400 |7.00|2800] B+
CBM-204 | EVENT MANAGEMENT 37|16| 8 | 8 | 5 ; - -] ] - ] 100 | 53 400 |6.00(2400| B
) ﬁﬁggfﬁ:ggm 202408658 | 2402010 | CBM-205 | BRAND MANAGEMENT 32| 9 | 45| 45 | AB ; . - ; } . 50 41 200 (9001800 A+ |00l s 10 0 10 6.60
CBM-221 | DIGITAL MARKETING (VET) 34 |165| 85| 8 | 8 ; } - } } ] 100 | 51 400 |6.00(2400| B
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 30|16 6| 8| 8 ; ; . ; ; ; 100 | 46 400 |500(2000| C
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS -] - - - 0 - o | o - 10 ; 200 | 10 0.00 |0.00| 000 | P
MAR-252 | TTTTrT (CRITICAL REVIEW OF o4 | 4 | AB| 3 | 1 ; ; ; , ; ; ; 50 28 200 |7.00|1400| B+
BOOK)
CBM-203 | SERVICES MARKETING 28 |135| 55 | AB | 8 ; } - } ; ] 100 | 42 400 |4.00 |16.00
CBM-204 | EVENT MANAGEMENT 56 |13 | 25| 6 | 7 ; ; - ; . ; 100 | 69 400 [8.00(3200| A
s \FJ,%RRQQ/IASHOK o00406245 | 2402009 | CBM-205 | BRAND MANAGEMENT 22 |e5| aB| 4 | 45 } ] - } ] ] 50 31 200 {7.00[1400| B+ |s0000| 200 10 o 10 6.60
CBM-221 | DIGITAL MARKETING (VET) a8 17| 7 | 8 | 9 ; } -] ] ] ] 100| 65 400 |800(3200| A
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 39|16 AB| 9| 7 ; ; - ; ; ; 10| 55 400 |7.00|2800| B+
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS -] - - - 0 - o | 10 - 0 - 200 | 10 0.00 |0.00| 000 | P
MAR-252 | TTTTT (CRITICAL REVIEW OF 55| 2] 3 |a8 ; ; N ; ; ; 50 20 200 [400|800| P
BOOK)
CBM-203 | SERVICES MARKETING 14 14| 5|6 | 8 ; } -] ] ] ] 100 | 28 400 |000| 000 | F
CBM-204 | EVENT MANAGEMENT 50 |13 4 | 7 | 6 ] - - - - - 100 | 63 400 [7.00|2800| B+
. L\}/IS:F/?IDEVSAVLO 202303902 | 2402031 | CBM-205 | BRAND MANAGEMENT 18 75| 15| 3 | 45 } } - ] ] ] 50 26 200 [600(1200 B |si000| 242 10 0 0 0.00
CBM-221 | DIGITAL MARKETING (VET) 41 |175| 85 | 9 | AB ; - -] - » - 100 | 59 400 |7.00|2800| B+
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 30|16 5| 8| 8 ; ; . ; ; ; 100 | 46 400 |500(2000| C
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS -] - - 0 - o | 10 . 0 . 200 | 10 0.00 |0.00| 000 | P
MAR-252 | TTTTT (CRITICAL REVIEW OF 186 | 3| 3 |aB ; ; - ; ; ; 50 24 200 [5.00[1000| cC
BOOK)
CBM-203 | SERVICES MARKETING 42 |16 |65| 7 | 9 ; - -] - - ] 100 | 58 400 |7.00|2800| B+
CBM-204 | EVENT MANAGEMENT 57 |155| 75 | 8 | AB ; . - ; } . 10| 73 400 [8.00(3200| A
NATISHA RAMESH
5 | MALIK 202406253 | 2402037 | cpM-205 | BRAND MANAGEMENT 175 8 | 4 | 4 | AB . . . ; . . . 50 26 200 |6.00]12.00 500.00 [ 290 0 0 0 6.70
CBM-221 | DIGITAL MARKETING (VET) 37 |17 7 | o | 8 ; ; - ; . ; 100 | 54 400 [6.00(2400| B
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 9|16 6 | 9| 7 ; ; . ; ; ; 10| 55 400 |7.00|2800| B+

BUSINESS




Unused

SNo| StudentName | EMOIment | poiNo | Course Code Course Name EXT | INT | I1SA1 | 1SA2 | 1SA3 | CULTURAL | INPRAC | NCC | NSS | PRACTOT | SPORTS | THETOT | Max | Obtained | Credit | GP | cP | Grade | JOt@! | Total | Entitlement | Entitled | o oo ns [ sgpa
No. Marks | Obtained Marks Grace Marks
MAR-252 | TITIE (CRITICALREVIEWOF | \p | o | o | ag | AB - - - . . - 50 0 200 [0.00]000]| F
BOOK)
CBM-203 | SERVICES MARKETING AB| 4| 4| a8 aAB ; ] -] ] ; ] 100 4 400 |000| 000 | F
CBM-204 | EVENT MANAGEMENT a1l 7] 7| a8 ] ] -] ] - ] 10| 14 400 |000| o000 | F
6 | AOHANRAYA 202406334 | 2402052 50000 | 33 0.00
VARAK CBM-205 | BRAND MANAGEMENT M |15| 15| AB | AB - - - - - - - 50 2 200 [000|000]| F k 0 0 0 !
CBM-221 | DIGITAL MARKETING (VET) AB |75 75| AB | AB ; ] -] ] ] - 100 8 400 |000| 000 | F
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR AB| 5| 5 | AB| AB - - . ; ; ; 100 5 400 (000|000 ]| F
BUSINESS
MAR-252 | TITEE (CRITICALREVIEWOF | \p | o | o | ag | AB - - - . . . 50 0 200 |000]| 000 | F
BOOK)
CBM-203 | SERVICES MARKETING AB| o | AB]| AB | AB ; ] |- ] ] - 100 0 400 |000|o000| F
CBM-204 | EVENT MANAGEMENT a2 2| a] a8 ; ] -] ] ] ] 100 2 400 |000| 000 | F
PRATIK PRASHANT
7 | GADEKAR 202408645 | 2402044 |  cpM.o05 | BRAND MANAGEMENT AB | 45| 45 | AB | AB - - - - ; ; ; 50 5 200 |0.00]| 0.00 | F | 50000 10 0 0 0 0.00
CBM-221 | DIGITAL MARKETING (VET) AB| o | A8 | AB | AB ] ] - ] ] ] 100 0 400 |000| 000 | F
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR AB| 3| 3| AB| AB . . . ; ; ; 100 3 400 |000|000]| F
BUSINESS
MAR-252 | TTTTaTT (CRITICAL REVIEW OF 175 1| 4| a8 ; ; - ; ; ; 50 20 200 |400| 800 ]| P
BOOK)
CBM-203 | SERVICES MARKETING 7 [16]|65] 8 | 8 ] - -] - - - 10| 23 400 |000|000| F
CBM-204 | EVENT MANAGEMENT s |12 6| 6| 5 ] ] - ] - ] 100 | 37#3 | 4.00 |400|1600| P
o EESI_I:{IIEL DATTARAM | ,oososeas | 2402085 | CBM-205 | BRAND MANAGEMENT 11| o | 3 |45/ 45 ; ] -] ] ] ] 50 20 200 [400(800 [ P |oo000| 1e8sa 0 s . 0.00
CBM-221 | DIGITAL MARKETING (VET) 221358 o - - - ] - - 10| 45 400 |500[2000| C
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 5 16| 7 | AB| 9 ; ; S ; ; ; 100 | 2 400 |000|000]| F
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS B 0 - o | 10 ] 0 ] 200 10 0.00 |0.00( 000 | P
HIN-252 | &rvreror e (SAMBHASHAN KALA) | AB | o | AB | AB | AB ; ] |- ] ] ] 50 0 200 |000| 000 | F
CBM-203 | SERVICES MARKETING AB| o | A8 ]| AB | AB ; ] -] ] ] ] 100 0 400 |000| 000 | F
CBM-204 | EVENT MANAGEMENT AB| o | aB]| AB | AB ] - -] - - - 100 0 400 |000|000| F
SANGAM BABU
9 NAIK 202409048 | 2402115 CBM-205 BRAND MANAGEMENT AB 0 AB AB AB - - - - - - - 50 0 2.00 [0.00( 0.00 F 500.00 0 0 0 0 0.00
CBM-221 | DIGITAL MARKETING (VET) AB| o | AB]| AB | AB ; ] -] ] ] ] 100 0 400 |000| o000 | F
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR AB| o | AB | AB | AB ; ; -] ; ; ; 100 0 400 (000|000 | F
BUSINESS
MAR-252 | TTTTr (CRITICAL REVIEW OF 1515 2| 3| aAB ; ; ; , ; ; ; 50 20 200 |400]| 800 | P
BOOK)
CBM-203 | SERVICES MARKETING 21|l 6 | aB] 8 ] ] - ] - - 100 | 3e#4 | 400 |400|1600| P
CBM-204 | EVENT MANAGEMENT 46 |12 |35] 5 | 7 ; ] -] ] ] ] 100| 58 400 |7.00|2800] B+
0 /ngig TUKARAM | yoouo7s1s | 2402016 | CBM-205 | BRAND MANAGEMENT 2 65| 3 | 35| AB ; ; |- ] ; - 50 29 200 [7.00[1400| B+ | 50000 | 25544 0 . 6 5.70
CBM-221 | DIGITAL MARKETING (VET) 2|16 7| 8 | 8 ; ] -] - ] ] 100 | 68 400 |800(3200| A
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 8|16 6 | 9| 7 - . - . . . 100 | 44 400 |400|1600| P
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS - -] - 0 - o | 10 - 0 - 200 10 0.00 |0.00| 000 | P




Unused

SNo| StudentName | EMOIment | poiNo | Course Code Course Name EXT | INT | I1SA1 | 1SA2 | 1SA3 | CULTURAL | INPRAC | NCC | NSS | PRACTOT | SPORTS | THETOT | Max | Obtained | Credit | GP | cP | Grade | JOt@! | Total | Entitlement | Entitled | o oo ns [ sgpa
No. Marks | Obtained Marks Grace Marks
KON-252 | Fumemr &t (COMMUNICATION | 4o | 5 | 4 | 5 | - ; 18 ; ; 18 ; 23 50 41 200 |9.00]1800| A+
SKILLS)
CBM-203 | SERVICES MARKETING 22 [155| 65 | 7 | 85 - - - - - - - 100 | 3s#2 | 400 [4.00|1600| P
CBM-204 | EVENT MANAGEMENT 38|17 |65 9 | 8 ] . - ] - . . 100 | 55 400 |7.00]|2800| B+
’ EE:{/PLAELFA SUNIL 202406305 | 2402084 | CBM-205 | BRAND MANAGEMENT 24 75| 3 | 45 | AB . - - - - . - 50 32 200 [7.00(1400| B+ | g0000 | 27740 10 » 8 6.20
CBM-221 | DIGITAL MARKETING (VET) 35 [125( 35 | 9 | AB - - - - - - - 100 | 48 400 [5.00|2000| C
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 46 |17 6 | 8 | 9 - - - - - - - 100 | 63 400 |7.00|2800| B+
BUSINESS
ENT_MRKS_1 | ENTITLEMENT MARKS -l - - - - 0 - o | 10 - 0 - - 0 - - - -
MAR-252 | TITTT (CRITICAL REVIEW OF 1|5 2| 3 |a8 ; ; ; , ; ; ; 50 16 200 |000]| 000 | F
BOOK)
CBM-203 | SERVICES MARKETING 1m]14]| 4|6 | 8 - - - - - - - 100 | 25 400 |000]| 000 | F
CBM-204 | EVENT MANAGEMENT 28 [115| 65| 5 | AB - . . - . . . 100 | 40 400 |400|1600| P
i 82(VA\\IZ\IIRDAISHANT 202407808 | 2402024 | CBM-205 | BRAND MANAGEMENT 15| 6| 2| 4 | AB - - - - - - - 50 21 200 [400[800 | P | 00| oo 10 0 10 0.00
CBM-221 | DIGITAL MARKETING (VET) 30 [125( 35 | 9 | AB ] . . ] . . . 100 | 43 400 |400|1600| P
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 10|13 5|6 |7 - - - - - - - 100 | 23 400 |000]| 000 | F
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS -l - - - - 0 - o | 10 - 0 - 200 10 0.00 (000|000 ]| P
HIN-252 | =hmor sefr (SAMBHASHANKALA) | 17 | 9 | o | 5 | 4 ; ; ; ] - . . 50 26 200 [6.00]1200| B
CBM-203 | SERVICES MARKETING 15|15 |45 | 7 | 8 . - - - - . - 100 | 30 400 |000]| 000 | F
CBM-204 | EVENT MANAGEMENT 40 12|35 7| s - - - - - - - 100 | 52 400 |6.00|2400| B
13 | VIPUL GAWAS 202406307 | 2402093 CBM-205 BRAND MANAGEMENT 195 9 2.5 45 4.5 - - - - - - - 50 29 2.00 |7.00(14.00 B+ 500.00 229 0 0 0 0.00
CBM-221 | DIGITAL MARKETING (VET) 29|11 4| 7] o0 - - - - - - - 100 | 40 400 |400|1600| P
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 37|15 4 | 8| 7 ; - ; - ; - - 100 | 52 400 |6.00|2400| B
BUSINESS
HIN-252 | =hror sefm (SAMBHASHANKALA) | 20 | 8 | AB | 4 | 4 ; . . - . . . 50 28 200 |7.00]|1400| B+
CBM-203 | SERVICES MARKETING 35|15 6 | 7 | 8 - - - - - - - 100 | 50 400 |6.00|2400| B
CBM-204 | EVENT MANAGEMENT 46 [135( 65| 7 | 6 ] . - ] - . . 100 | 60 400 |7.00]|2800| B+
14 ¥g§gﬁﬁ(’;"é’m“ 202409045 | 2402112 | CBM-205 | BRAND MANAGEMENT 265| 85| AB | 4 | 45 - - - - - - - 50 35 200 |800|16.00| A |s0000]| 277 0 0 0 6.30
CBM-221 | DIGITAL MARKETING (VET) 45 16|75 8 | 8 - - - - - - - 100 | 61 400 |7.00|2800| B+
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 27|16 | AB| 8 | 8 - - - - - - - 100 | 43 400 |400|1600| P
BUSINESS
MAR-252 | TTTTr (CRITICAL REVIEW OF 5| 8| 5| 3 | A8 - - - - - - - 50 33 200 [800|1600| A
BOOK)
CBM-203 | SERVICES MARKETING 40 [165| 75 | 8 | 85 . - - - - . - 100 | 57 400 |7.00|2800| B+
CBM-204 | EVENT MANAGEMENT 55 |17 8 | 9 | 6 - - - - - - - 100 | 72 4.00 |8.00]32.00
SAIPRASAD CBM-205 | BRAND MANAGEMENT 28 85| 4 | 4 | 45 - . . - . . . 50 37 200 [8.00]16.00
15 | HARISHCHANDRA | 202407806 | 2402060 : : : : : 50000 | 336 12 0 12 7.60
PALYEKAR CBM-221 [ DIGITAL MARKETING (VET) 57 |165| 85 | 8 8 - - - - - - - 100 74 400 |8.00(3200( A
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 46 |17 5 | 9 | 8 ; - ; - ; - - 100 | 63 400 |7.00|2800| B+
BUSINESS
ENT_MRKS | ENTITLEMENT MARKS -l - - - - 0 - o | o - 12 . 200 12 000 (000|000 ]| P
MAR-252 | TTTTT (CRITICAL REVIEW OF 2| 6| 3| 3 | A8 ; ; ; , ; ; ; 50 8 200 |000]| 000 | F
BOOK)
CBM-203 | SERVICES MARKETING 9 | 14| 6 | 1 8 - - - - - - - 100 | 23 400 |000]| 000 | F
S, CBM-204 | EVENT MANAGEMENT 23 1alos5| 7| 7 ] . . ] . . . 100 | 37 400 |000]| 000 | F
16 gﬁg&ﬁ“ 202407815 | 2402085 | cBM.205 | BRAND MANAGEMENT 135/65| 3 | 35 | AB - ; ; ; ; - ; 50 20 200 |400| 800 | p |20000f 135 0 0 0 0.00
CBM-221 | DIGITAL MARKETING (VET) 16 |17 | 75| 9 | 8 - - - - - - - 100 | 33 400 |000]| 000 | F
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 1 113]| 4 | AB]| 9 - - - - - - - 100 14 400 |000]| 000 | F

BUSINESS




. . Unused
SNo| StudentName | EMOIment | poiNo | Course Code Course Name EXT | INT | I1SA1 | 1SA2 | 1SA3 | CULTURAL | INPRAC | NCC | NSS | PRACTOT | SPORTS | THETOT | Max | Obtained | Credit | GP | cP | Grade | JOt@! | Total | Entitlement | Entitled | o oo ns [ sgpa
No. Marks | Obtained Marks Grace Marks
MAR-252 | TTTTT (CRITICAL REVIEW OF 198 | 5| 3 |a8 ; ; - ; ; ; 50 27 200 |6.00[1200| B
BOOK)
CBM-203 | SERVICES MARKETING 22|14 6 | 8 | AB ] ] - ] ] ] 100 | 46 400 |500(2000| C
CBM-204 | EVENT MANAGEMENT 5316 4 | o | 7 ] ] -] ] - ] 10| 69 4.00 |8.00 32,00
SIDDHARTH
17 | NARAYAN NAIK 202407545 | 2402080 | cBM-205 | BRAND MANAGEMENT 24| 8| 4| 4 | aB . . - - - - - 50 32 200 |7.00|1400| B+ |90000| 289 0 0 0 6.50
CBM-221 | DIGITAL MARKETING (VET) 44 |19 | 65| 10 | 9 ] ] - ] - ] 100 | 63 400 |7.00|2800| B+
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 36|16 7 | AB| 9 ; ; . ; ; ; 100 | 52 400 |6.00(2400| B
BUSINESS
HIN-252 | &reror &= (SAMBHASHANKALA) | 8 |65 | 25 | AB | 4 ] ] - ; } ] 50 15 200 |000| 000 | F
CBM-203 | SERVICES MARKETING 2 (14|l 6| 1] 8 ; ] -] ] ] ] 10| 16 400 |000| o000 | F
CBM-204 | EVENT MANAGEMENT 0|8 2] 6 | a8 ; - - ] - - 100 | 28 400 |000| 000 | F
SHREEMANT
18 | PARASHURAM 202407546 | 2402078 CBM-205 BRAND MANAGEMENT 14 6 2.5 35 | AB - - - - - - - 50 20 2.00 (4.00| 8.00 P 500.00 131 0 0 0 0.00
RATHOD
CBM-221 | DIGITAL MARKETING (VET) 1317] 4| 9| 8 ] ] -] ] - ] 100 | 30 400 |000| o000 | F
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 1111 ] 2 | aB| 9 ; ; -] ; ; ; 10| 22 400 |000|o000]| F
BUSINESS
MAR-252 | TTTTT (CRITICAL REVIEW OF 86| 2| 4| a8 ; ; - ; ; ; 50 34 200 |800[1600| A
BOOK)
CBM-203 | SERVICES MARKETING 28 [ 19 | 45| 10 | 9 ] ] - ] ] ] 100 | 47 400 |500(2000| C
CBM-204 | EVENT MANAGEMENT a7 7| 8] 8 ] ] -] ] - ] 10| 63 400 |7.00|2800] B+
KERKAR SHARAYU
19 | SHARAD 2402 0201 | 2402 0201 [ 5BM.005 | BRAND MANAGEMENT 255| 8 | 35 | 45 | AB ; . - ; ] . 50 34 200 [800(16.00| A |50000| 316 0 0 0 7.20
CBM-221 | DIGITAL MARKETING (VET) 61 [195| 95 | 10 | AB ] ] - ] - ] 100 | 81 400 |9.00[3600| A+
FUNDAMENTALS OF
COM-202 | MACROECONOMICS FOR 9|18 7| 9| 9 ; ; . ; ; ; 10| 57 400 |7.00|2800| B+
BUSINESS

Component Details:

EXT SEA THEORY
INT INTERNAL ASSESSMENT TOTAL
ISA1 INTERNAL ASSESSMENT 1
ISA2 INTERNAL ASSESSMENT 2
ISA3 INTERNAL ASSESSMENT 3
CULTURAL CULTURAL
INPRAC PRACTICAL SEE
NCC NCC
NSS NSS
PRACTOT PRACTICAL TOTAL
SPORTS SPORTS
THETOT THEORY TOTAL




